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About
B

Hong Kong Smart Design Awards

Hong Kong Smart Design Awards (HKSDA) is organised by
The Hong Kong Exporters’ Association and supported by the
Cultural and Creative Industries Development Agency (CCIDA) as
the Lead Sponsor. HKSDA has been devoted to unveil the brilliance
of Hong Kong original design to the world and encourage local
manufacturers and exporters to reform business strategy in
attaining “Design x Strategy x Technology = Smart Business’
since 2012. HKSDA has become an industrial signature event
among local sectors including gifts, product design and
procurement and has built renowned reputation for its quality
among overseas buyers through a spectrum of local and
overseas activities catering to both B2B and B2C, ie. trade fairs
to reach out buyers, roving exhibition in shopping malls and
communities to raise public awareness of HKSDA.

The Hong Kong Exporters Association

Founded in 1955, The Hong Kong Exporters’ Association (HKEA) is
a non-profit making trade association registered under the Hong
Kong Companies Ordinance as a company limited by guarantee.
The HKEA is committed to creating new business opportunities
and enhancing market value for Hong Kong exporters, aiming to
position Hong Kong as a premier trading hub. The HKEA focuses
on serving the industry and taking export trade as its core value,
helping members expand their business by closely laising with
the government, initiating different projects, and organizing
seminars, business gatherings, business delegation trips and
exhibitions. The HKEA also disseminates the latest local and
International trade information and provides online product display
and search services for additional publicity, to further promote
Hong Kong's export trade and enhance market competitiveness.
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Burumu Folding Mahjong Table Set
Burumu Fr & E =4

In Hong Kong where space is limited, making the most of small
areas is crucial task in product design. The Burumu Folding
Mahjong Table Set, launched by Burumu Carpentry, features a
foldable mahjong board and foldable legs into one unit, saving
space typically taken up by a mahjong table.

Designer Chi-Sing LUNG explains that using a wooden
structure for the mahjong table not only supports the weight of the
tiles and enables folding, but also adds aesthetic value, fitting well
into home decor."We are both designers and craftsmen. Infusing
craftsmanship into our product design can create something
unique that rivals designs from around the world,” he says.

Discover Gaps and Craft Exceptional Designs

Another designer, Chin-Ming MA, believes that designers need
a good sense for creativity. “Carpentry exists worldwide, but the
Asian one is renowned for its mortise and tenon techniques,”
she notes. Combined with the rich Eastern cultural essence of
mahjong, a truly unique design appears. She suggests designers
connect with people and enjoy life."Many great designs are
‘discovered’ rather than ‘invented.” Discover the gaps in everyday
life, dissect and solve them step by step with a craftsman’s
mindset,” she states.
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REELAE

Chi-Sing LUNG -
Chin-Ming MA
BRER - BEY

IG @burumu.carpentry

ETEIEHER  NAEAREME
BRAE > EEMRTHNERRE o
EARED Burumuﬂﬁf E=EEH
R B LR R BEWMESR—E
Eﬁ‘éﬁ‘i$‘*f£ﬁﬁﬂ’]“?? °
REtEIREER R  LUIKREREITE

Jﬁﬁ*‘u‘ CEEREZEEMEREE B
RBEIE NEEER  FTOREM

—&5 > THRAELAMEEREA
BIEAESR  BURHRZMAR
S o

BIREIRER RIERBER

S—URENERBIRS > RETHD
ZAFHEE 2HRLHARI B
MAR T LUEIN R A5 - [B) B ik & X EH
RERATEE > MEL ST AEBY
Rt o) IREREFTENE R AR
A& TF2irRete R m
JF TE5RR) > B IRAE EAVARRR > ITE
AN — T AR ©

Chapel Sudoku Pet Carrier
Chapel BE#%=

In today's design world, sustainability and functionality are both
essential for a product. The Chapel Sudoku Pet Carrier by Moral
Team Holdings Limited is a prime example of an eco-friendly
and functional product. Its inspiration stems from the dual needs
of a pet owner: a comfy pet bed at home and a portable carrier
for outdoor trips with the beloved pets. Designer Eden XIAN
combined these two concepts to create a versatile pet home after
months on testing and refinement.

The pet carrier features side buttons, allowing pet owners to
adjust its size or open it fully to transform it into a pet bed. It also
offers two carrying options: the crossbody strap is suitable for
longer outings while the handheld is more convenient for short,
quick trips.

Design Trend: Functional and Eco-friendly

Made from a new type of eco-friendly fabric, Eden emphasizes
that appearance and functionality of a product must go hand
in hand with sustainability. “I will continue exploring sustainable
materials and gradually increasing their proportion in the
products,” said Eden. Her goal is to create impactful green
products, demonstrating the feasibility of being both innovative
and responsible to the environment in the design industry.

Moral Team
Holdings Limited
EEEEBFRAT

Eden XIAN
IG @moral_bags
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Passport Knitskin

Like many Hongkongers, Alex KING, from the Alex King Atelier
Limited, often travels abroad. Travel experiences have become a
source of inspiration."While waiting in line at immigration, everyone
is holding their passport. Wouldn't it be nice if there were a design
that could spark a conversation?” he recalls. This idea led to the
creation of the knitskin passport cover series, which uses design to
open dialogues and serves as a bridge for human connection.

The Passport Knitskin series features strong visual elements.
One of the designs showcases the latitude and longitude of
Hong Kong International Airport, allowing travelers to input these
numbers into online maps for location sharing. Another design
captures the charm of the street stalls in Sham Shui Po. “From the
rooftop of a tenement building, you can see the mix of colors and
the beauty in order within chaos,” Alex explains.

Weaving Stories, Preserving Culture

Alex believes that every design can tell a story, resonate with
people, and preserve culture. “Why document the face of Sham
Shui Po? Because if the streets change someday, the collective
memories will be lost. | hope to preserve the unique culture of
Hong Kong through my design.”
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SOULITE TriSac Shoulder Bag
SOULITE TriSac =&—#AR

Unable to find a product on the market that fully meets his needs,
Quincy WONG, designer at JY Workshop Limited, thought, “Why
not make it by myself?” The SOULITE TriSac Shoulder Bag was
born out of his pursuit of a dream bag. Compact yet powerful, it
features a built-in wallet that can be easily taken out and used as
a full-sized wallet or folded for flexible usage.

Brand Internationalization: Details Matter

From fabric to magnetic buckles, Quincy insists on using the best
materials. “Every detail, like buttons and zippers, affects the user
experience,” he says. With different designs for the base and
exterior, the bag can adapt to various fashion styles and ensure
value for users.

Quincy believes that attention to details is key for Hong Kong
brands to go global. Designers need to step out of the office to
experience life. Quincy goes to markets to sell his products while
interacting with people from diverse backgrounds.” They may not
be designers, but they are users. We must humbly listen to their
feedback and find a balance between staying true to our vision
and making improvements to create products that appeal to
users worldwide, " said Quincy.

JY Workshop Limited
EETHARRF

Quincy WONG
IG @soulite.official
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Strap-pack

At first glance, architecture and product design may seem worlds
apart, but Louis HUNG and Sai-Chun YUNG from Studio of SAI
Limited have skillfully blended their understanding of space
into their product. Louis describes an umbrella as a micro-
architecture, offering private shelter during rain. “From picking
1t up, putting it into its sleeve, to holding it in hand, every step is an
important part of the user experience,” he explains.

Architectural Thinking Creates a Miniature Personal Space
The sight of people looking for somewhere for their wet umbrellas
is all too familiar, but Louis and YUNG's Strap-pack offers a stylish
solution. It doubles as a fashionable handbag, with its detachable,
waterproof shoulder strap transforming into an umbrella sleeve
on rainy days. Whether the umbrella is wet or dry, long or short, it
can be easily put inside.

Beyond its practicality, the Strap-pack features patterns
inspired by Hong Kong's iconic iron gates and mosaic tiles from
old buildings, adding a sense of collective memories to the
product. YUNG says that he often draws inspiration from history
and culture. "I enjoy reinterpreting the old stuff with a new and
unique concept, building bridges between the past and the
future,” he says.
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Studio of SAI Limited
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Sai-Chun YUNG
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WayWay Super-Concentrated Fragrance
Laundry Pods New Year Edition (Pomelo Flavor)

R RE TR IARIKRE FRR (RRAHEEK)

Keeping its history alive while staying modern is a challenge
many brands face. Local laundry brand WayWay has celebrated
its 50th anniversary with a special product— WayWay Super-
Concentrated Fragrance Laundry Pods New Year Edition (Pomelo
Flavor). Designed by Wai-Ho NG from Yick Fung Hong Cosmetic &
Detergent Co Ltd, this product fuses tradition and innovative ideas.

With inspiration drawn from Lunar New Year customs, NG
incorporates the fragrance of pomelo leaves and a nostalgic
Chinese calendar-style packaging, evoking the traditional saying
“On 28th day of the final month in the lunar calendar, wash away
the dirtiness”.

Fusion of Old and New to Keep the Brand Alive

Merely creating a retro aesthetic is not the biggest challenge.
“Laundry pods are all about cleanliness, so we cannot go all-
in on the vintage look. Instead, we have added classic touches
to a modern polished design,” NG explains. Beyond the typical
Chinese calendar motifs, a washboard is shown on the package
to weave the concept of traditional laundry methods into a
contemporary product.

For NG, the design is of deeper significance. ‘Brands with
decades of history are becoming rare in Hong Kong,” he notes.
“Through design, we are preserving their legacy and show their
value to today’s consumers. It is truly special.”

Yick Fung Hong Cosmetic
& Detergent Co Ltd
REBITEHAEIARAR

Wai-Ho NG
RER
|G @waywayhk_official
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Farmacy’s Cutting-edge
Smart Mobile Farm SEED

SIREEIEBBIKHEER

For city dwellers, farming often feels out of reach. While farming
experiential activities are available, it is still not easy to participate
in the entire process from sowing to harvesting. The Farmacy’s
cutting-edge Smart Mobile Farm SEED, the product by Farmacy
HK Limited, makes planting convenient and accessible.

Designer Anthony Huen points out that locally produced
agricultural products currently make up a very small percentage
of the market, while consumers are paying more attention to food
safety and nutritional value. He aims to redefine urban agriculture
by developing a four-level growing system that optimizes yield
within the smallest possible footprint.

Overcoming Space Challenges,

Making Farming Possible Everywhere

The design process was not easy. Space was one of the biggest
challenges. It is usually hot in Southeast Asia, but plants grow best
at 18 to 22 degrees Celsius. Integrating temperature, hunmidity.
and nutrient control systems into a compact unit, similar in size
to a vending machine, required starting from scratch. “Even the
parts had to be made from the ground up, but it was worth it. This
ensures that plants grow in an ideal environment and users are
truly benefited,” Anthony explains.

Farmacy HK Limited
IKFHARIE

Anthony HUEN
|G @farmacyhk
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FOSA VacBrew
Cold & Hot Coffee Maker

FOSA VacBrew & 8EE 25 ZX EX M0k

Designers need to stay attuned to trends plus leveraging their
unique strengths to create products that are too unique to
replicate. HSG Product Vision Limited has focused on the highly
popular cold brew coffee, combining it with the brand's signature
vacuum technology to create the FOSA VacBrew Cold & Hot
Coffee Maker.

The product cuts the brewing time for cold brew coffee
drastically from 12 hours to just 12 minutes, while preserving the
flavor of the coffee beans. However, one of the designers, Tim
TANG, emphasizes that the product is not limited to coffee. “If we
are entering the Chinese market, we will focus on its tea culture,”
said Tim. Hong Kong, a city of diverse cultures, allows designers to
broaden their horizons and increase their adaptability.

Value Mind-opening Interactions

In the current social media era, Tim believes that such an
advantage can be further leveraged. Hong Kong designers can
interact with people worldwide to gain a deeper understanding
of different lifestyles. “For example, Japanese and Korean dining
tables often feature many side dishes, so small containers are
needed. By designing with diverse users in mind, designers can
create products appealing to the global market,” Tim suggests.

HSG Product Vision Limited
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Randolph KWOK -
Tim TANG - Willie NG
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iPort

Technology is growing fast, and artificial intelligence (Al) has
become an essential element in education. Prof. Yeung YAM
from the Department of Mechanical Fabrication and Automation
Engineering at the Chinese University of Hong Kong, along with
the design team from EduAIR Systems Limited, produced iPort,
an Al teaching kit for primary and secondary school students.
Derek from EduAIR Systems Limited introduces that the design
looks like classic gaming consoles of the 1980s, making students
feel like they are holding a new tool they can "play" with.

Dual Focus to Lower Al Learning Barriers

1Port is designed with real-life use in mind, featuring a stackable
structure that makes storage convenient for schools. The themes
are also thoughtfully curated. Michael from EduAIR Systems
Limited explains that many Al teaching tools on the market focus
heavily on coding, which does not appeal to all students. “Students
can experience how Al works without coding, such as making a
simple ‘rock-paper-scissors’ game,” said Michael.

Another team member, Mandy, highlights that daily themes
make students happier to engage in learning. They can create
projects like a pet location tracker or a smart home system, which
are closely tied to everyday lives, making Al learning enjoyable.

12
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EFHEHERMBRATE

Prof. Yeung YAM - EdUAIR
DESIGNER TEAM
B - EdUAIR R ETEIER

IG @eduair_hk

M mRaEE  ATE8E(A)ZRHE
BARIDB TR BEBRXKEEM
HEFSCIRSAMEHRETHHEE
Fe EduAIR 5% 5t B Bx 3 M iPort » 2
BRI RNEMROAIBZENS
[ B 5k & Derek 45 » HSMNE BN+
FARNESE BEE—Z LT
BEERAMU I MTA -

SMAEREEERT TR AI BB
ZRIBRERS R iPortIXAIE
IREVERE > HESERET - NEARERE
FEEAL > BB E Michaelis » 15
EHZAHBTARFTINEE LI
FESLERED  FEEEETH
RENBRT BRAINERER
BINBERGEERY MEIBTHR D BERY < )

S — M EMandy ### » £ E10E
MZISIREHE - BEREPort 81
BEYEBHEE EERES IS
TR HERBHEE -

Ru™ Booster

Ru™ BBy R &R

—~—

The visionary designer behind Bombol Limited’s Ru™ Booster,
Frédéric Goorls, introduces the world’s first compact, portable
2-in-1 booster, which cleverly transforms from a comfy armchair
for toddlers to a flat booster for preschool kids. “The biggest
challenge was meeting the strict safety regulations for both uses,”
Fréderic explains.

This made the project complex, taking over two years to
complete, but the team was driven by commitment to safety
plus vision to design with both parents and children in mind.
“Kids products are usually hard to carry outside. Parents need
convenience, while kids want fun, which is linked with going out,”
Fréderic notes. The booster fits almost all chairs, including those with
open armrests, with a foldable design that makes it easy to carry.

A Game-Changer for Kids Products

The Ru™ Booster is made of mono-material for streamlined
recycling. Frédéric emphasizes the importance of designing
the experience as well as sustainability, saying that the order
in the design process should prioritize user experience and
sustainability, followed by effort to overcome all the obstacles in
achieving such ideals. * People want nice experience regardiess of
cultural backgrounds. Describe the best possible experience and
choose the most eco-friendly materials ", said Frédéric.

Bombol Limited
Frederic GOORIS
|G @bombolbaby
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Recent Event
Highlights
¥ % [E1FE

HKTDC Hong Kong

Gifts & Premium Fair 2025
ERERREACRAERE 2025
27-30.04.2025

Hong Kong Convention and
Exhibition Centre
ERgREREPL

Awards Presentation Ceremony
LR

16.05.2025

Hong Kong Palace Museum
B eneyis

In the Awards Presentation Ceremony. the results
of "Gifts", "Home & Houseware" and "Toys &
Games" categories and Conceptual Group will be
announced. The event is not only a celebration for
awardees, but also a platform for networking and
idea exchanges. All awardees will be presented
with a certificate and share their honours with all.
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Upcoming Event Highlights

RIRBENERS

Roving Exhibition - Design Shanghai
KERE - w5t LEw
04-0r06.2025

Shanghai World Expo
Exhibition & Convention Center
LEttiEESEE

Design Shanghai is one of the world's most
prestigious international design events and Asia's
premier design event, showcasing an inspiring
fusion of Eastern and Western design philosophies.
The first overseas roving exhibition will start from
Design Shanghai Hall 3: Living & Lifestyle, opening
doors to potential business opportunities.
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Pinkoi HOHOBUY
Summer Market

21-22.06.2025

1/F Atrium, NINA MALL 1
EEMOES—HTE

Pinkoi holds a summer market at NINA MALL 1!
On the weekend of early summer, gathering Hong
Kong local design brands and people striving for
different pursuits and life attitudes, bringing a unique
market shopping experience and providing a B2C
offline sales channel for the winning products.
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Roving Exhibition - K11 Art Mall
KERE - K11 BYEE
01-0r0r2025

Atrium, Ki1 Art Mall
KN B2 AMTRE T Rz

K1 Art Mall focuses on three core values: Art, People,
and Nature. The Art Mall caters to a target audience
of people who are conscious of their lifestyle and
have sophisticated taste. HKSDA provides the
winners with the opportunity to showcase their
products and prototypes during the showcase,
which will introduce the winning products to a wider
audience and bring them to public life.
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Roving Exhibition - Maison & Objet in Paris
WIERY - BREERERHE
04-08.09.2025

Paris Nord Villepinte Exhibition Centre
BRRICAESIEREDL

MAISON & OBJET Paris is the decoration and
lifestyle industry’s most highly publicised event
and a meeting place for collectors of new ideas.
HKSDA strives to provide a global platform for
designers, expand their presence in the European
market. It offers abundant business opportunities
and fosters connections and inspiration.
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The Hong Kong Exporters’ Association
Room 924, Star House, 3 Salisbury Road
Tsimshatsui, Kowloon, Hong Kong
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Tel B& +852 2265 0303

Fax MEEAE +38522730 1869

Email BE hksda@exporters.org.hk
Web #E www.sdawards.orghk
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Disclaimer: The Government of the Hong Kong Special Administrative Region provides funding support to the project only. and does ot otherwise take part in
the project. Any opinions, findings. conclusions or recommendations expressed in these materials/events (or by members of the project team) are those of the
project organisers only and do not reflect the views of the Government of the Hong Kong Special Administrative Region, the Culture, Sports and Tourism Bureau,
the Cultural and Creative Industries Development Agency. the CreateSmart Initiative Secretariat or the CreateSmart Initiative Vetting Committee.
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